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RATZESBERGER TO 
REPRESENT U. S. AT 
GERMAN FOOD FAIR 


Louis Ratzesberger, Jr., executive 
vice president and a director of Dole 
Corporation, San Jose, has accepted 
an invitation to represent the United 
States food industry at the Hamburg, 
Germany, United States Food Fair 
during November, it is announced by 
Paul S. Willis, President, Grocery 
Manufacturers of America. 

The invitation to serve as “ambas- 
sador” for the food industry was ex- 
tended jointly by the U. S. Depart- 
ment of Agriculture Foreign Agri- 
cultural Service and the Grocery 
Manufacturers of America. 

U. S. Secretary of Agriculture Or- 
ville Freeman will officially open the 
1961 U. S. Food Fair, the largest food 
exhibit ever sponsored by the U. S. 
Department of Agriculture. Leading 
food trade associations and private 
companies are joining in sponsorship. 

Objective of the exhibit is to pro- 
mote the sale and use of U. S. agri- 
cultural products, foods, and com- 
modities in Germany and Europe. 
More than 1,000 food agricul- 
tural products of 150 foods firms will 
be shown in an exhibition hall con- 
taining 70,000 square feet of display 
and viewing space. 

During the November 10-19 Fair, 
Mr. Ratzesberger will attend meetings 
bet.een U. representatives and 
Wes! Germany trade and government 
lead rs. He will speak at a special 
\. Day luncheon for representa- 
tives of the German food industry. 
spor sored by the Grocery Manufac- 
tures of America. He will serve as 
exec \tive representative of the Ameri- 
can ood industry at other events. 

Te 1961 U. S. Food Fair is the 
1001! international food and_ agri. 
exhibition to be sponsored 
by U.S.D.A. Foreign Agricultural 
Serve. It will be the largest and 
Most complete exhibit of American 
food products ever attempted abroad. 


RUTGERS SCHEDULES 6-DAY 
FOOD SCIENCE SCHOOL 


The Department of Food Science, 
of Rutgers, The State University, New 
Brunswick, New Jersey, will hold a 
series of 6-day seminars at 6-month 
intervals, devoted to the advancement 
of Food Industry Science, Dr. C. Olin 
Ball, Chairman, has announced. 

The first seminar, designated the 
Food Science School, will be held 
January 14-20, 1962, at the new Em- 
press Motel, Asbury Park, New Jersey. 
This will be followed in June, 1962, 
by a seminar on Food Products. Later 
seminars, to be held in January and 
June of 1963, will be devoted to Food 
Engineering and Food Packaging. The 
schools will be directed by Dr. Edward 
A. Nebesky, of the University’s De- 
partment of Food Science. 

Enrollment is open to persons hold- 
ing responsible positions in the tech- 
nical, sales, executive and management 
areas of the food industry. This 6-day 
short course is designed to improve 
the student’s understanding and ex- 
pand his appreciation of food science 
as it affects his own and his customers’ 
operations. 

An outstanding staff representing 
University, Industry and Government 
—experts in their fields—will discuss 
their topics in a comprehensive but 
practical, down-to-earth manner in- 
telligible to all, the announcement 
said. 

Establishment of the series of semi- 
nars has been made possible by a 
joint, coordinated effort of industry 
and the university, Dr. Nebesky point- 
ed out. Corn Products Sales Company, 
American Viscose Corporation and 
Thomas J. Lipton, Inc. will sponsor 
the school, according to the announce- 
ment. 

Registration fee covers lodging, 
meals and all other incidental ex- 
penses necessary for attending the 
school, and includes a valuable library 
of reference materia! and texts which 


TRI-STATE OFFICER SLATE 
ANNOUNCED 


The Nominating Committee of the 
‘Tri-State Packers Association, com- 
posed of Paul Zimmerman, Bill Phil- 
lips, and Francis Stokes, Jr., has pro- 
posed the following slate of officers 
for 1962: 

President—C. K. Lane, California 
Packing Corporation; Ist Vice Presi- 
dent—James M. Shriver, Jr., The B. 
F. Shriver Company; 2nd Vice Presi- 
dent—Edwin D. Long, Jr., Long 
Brothers, Inc.; Director-At-Large— 
R. Lee Mitchell, The F. O. Mitchell 
Company; Treasurer—Edith Lee 
Porter; Executive Secretary—John W. 
Rue; Director District 1—Henry P. 
Cannon, II, H. P. Cannon & Sons, 
Inc.; Director District 2—Miles Hanna, 
Whiteford Packing Company; District 
3—Thomas J. Pappas, Pappas Broth- 
ers & Gillies Co., Inc. 

Additional nominations may be filed 
with the Chairman of the Nominating 
Committee, for submission to the 
membership, prior to November 3. 


SENATOR HUMPHREY TO 
ADDRESS BROKERS 


Senator Hubert H. Humphrey of 
Minnesota, Assistant Majority Leader 
of the Senate, will address the 58th 
Annual Convention of the National 
Food Brokers Association on Decem- 
ber 9, NFBA has announced. The 
Convention will be held at the Palmer 
House, Chicago, with conferences 
running thru December 13. Senator 
Humphrey will report to NFBA mem- 
bers on the latest international pic- 
ture, the prospects for war or peace, 
and how the current situation will 
affect the food industry. 


will be given to each student. 

Deadline for registration for the 
January 14-20, 1962 seminar is Decem- 
ber 31, 1962, but Dr. Nebesky advises 
early application as enrollment will 
be limited. 
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WISCONSIN-ILLINOIS- 
MINNESOTA CORN PACK 


Forty-eight companies canning corn 
at 89 plants in Wisconsin, Illinois, and 
Minnesota in 1961, produced 29,739,- 
512 actual cases, according to a report 
recently issued by the Wisconsin Can- 
ners Association. The percentage of 
the total pack produced in these three 
states the past five years, has averaged 
65 percent. That percentage this year 
is expected to exceed 70 percent. Last 
year the total pack in these three states 
amounted to 221% million cases. 

By variety the pack amounted to 
17.7 million cases of golden whole 
kernel, 9.6 million cases of golden 
cream style, 729 thousand cases of white 
whole kernel, and 1.6 million cases of 
white cream style. By can size there 
were 16.5 million cases of 303’s, 7.5 
million cases of 12 oz. vac., 3 million 
cases of 48/8 02., 2.7 million cases of 
10’s and 5 thousand cases of miscel- 
laneous. 


NORTHWEST PACKS 

Northwest Canners & Freezers As- 
sociation this week released figures on 
the 1961 packs of Canned Peaches, 
Purple Plums, and Blackberries. The 
reports were received from all canners 
in Oregon, Washington, Idaho and 
Montana known to have packed these 
products in 1961. 

CANNED PEACHES—The_— 1961 
pack of Northwest Canned Peaches 
totaled 919,413 cases basis 24/214’s, 
down 17 percent from the 1960 pack 
of 1,101,958 cases, and 23 percent 
from the 1959 record pack, but still 
above the 10-year average. With the 
exception of a decrease in the pack 
of 303’s, the container size distribu- 
tion was about the same as last year, 
with 24/214’s predominating at 738,- 
112 cases in 1961. 

PURPLE PLUMS—The 1961 
Northwest Canned Purple Plum pack 
totals 1,392,222 cases basis 24/214's, 
on a par with the 10-year average but 
much above the 1960 pack of 219,650 
cases. Container size distribution con- 
tinued fairly constant with the excep- 
tion of 303’s, which was the largest 
volume since 1956, 325,601 cases. No. 
214's continue the principal size at 
737,760 cases. 

BLACKBERRIES—The 1961 pack 
of Northwest Canned Blackberries 
totaled 99, 162 cases basis 24/214’s, a 
decrease of 13 percent from the 1960 
pack of 114,532 cases, continuing a 
downward trend which began in 1959. 
Nearly all of the total reduction in 
the pack was in the No. 303 size can, 
which totaled 56,602 cases. No. 10's 
totaled 69,061 cases for 1961. 


News & Announcements 


Illinois Canners Association will 
hold its Fall Meeting at the LaSalle 
Hotel, Chicago, on Thursday, No- 
vember 2. 


The Minnesota Canners & Freezers 
Association will hold its Annual Con- 
vention at the Radisson Hotel, Minne- 
sota, on Friday, December 1, com- 
mencing with a luncheon at noon. 
John Hammel of the Owatona Can- 
ning Company, Owatonna, is Presi- 
dent, and George A. Borg of the 
Northland Canning Company, Cokato, 
is Secretary-Treasurer of the group. 


Dulany Promotions—A. W. Dutcher, 
formerly vice president for produc- 
tion, has been elected Executive Vice 
President, Dulany Foods, Inc., Fruit- 
land, Maryland, Ralph O. Dulany, 
President, has announced. Lester 
Petchaft has been elected Vice Presi- 
dent for Finance; J. W. Moody, man- 
ager of the company’s Bridgeville, 
Delaware, plant, has been appointed 
Production Manager; C. E. Williams, 
assistant manager at Bridgeville, moves 
up to Plant Manager. Plans for ex- 
pansion have already been imple- 
mented and are well under way, Mr. 
Dulany advises. 


Clover Farm Convention—Grant A. 
Mason, president of the Clover Farm 
Stores Corporation, and Foodland, 
Inc., has announced that the 1962 
Clover Farm-Foodland 36th Anniver- 
sary International Convention will be 
held at the Pick-Congress Hotel in 
Chicago, October 14, 15 and 16, 1962. 
In attendance will be members from 
48 Clover Farm-Foodland wholesale 
supply houses and 3150 Clover Farm 
Stores and Foodland Markets that they 
serve in the United States and Canada 
as well as manufacturer friends in 
the food field. 


Pet Milk Company has established 
a new operating division to take over 
the production and marketing of the 
company’s frozen food products which 
were formerly a part of the Food 
Products Division. Boyd F. Schenk 
has been appointed general manager 
of the division along with other prin- 
cipal executives including John R. 
Bittner, sales manager; George D. 
Wohlhueter, controller; Clare E. Glan- 
don, production manager; David T. 
Dittman, administrative manager; ana 
Dr. Robert N. Lincoln, fruit procure- 
ment manager. The new division will 
be responsible for all of the company’s 
frozen foods. 


Seed Research Specialists, with gen. 
eral offices at Modesto, Califoriia, 
have completely renovated their Sweet 
Corn Production Division at Ontario, 
Oregon, to handle larger crops and to 
process seed more rapidly and effi. 
ciently. New drying facilities, addi- 
tional huskers and forklift equipment 
have been installed. At the bean proc. 
essing plant in Twin Falls, Idaho, ad. 
ditional electric eyes have in.- 
stalled and a new bulk receiving sta- 
tion is now in operation. Woody Rich- 
ardson and John Jacobs report that 
food processors are well pleased with 
results of the company’s products this 
season and their special approach to 
the processors’ problems. Dr. Stuart 
Smith and Dr. Oscar Pearson have 
completed their busiest season ever. 
Dr. Smith concentrates on bean and 
corn research in Ames, Iowa, and Dr. 
Pearson specializes on the small seeded 
items at Hollister, California. ‘They 
will be glad to hear from any of their 
customers and to help with their prob- 
lems in any way possible. 

Robert Lenz of Madison, Wisconsin, 
has been selected to receive the Carl- 
ton A. Friday Memorial Scholarship 
by the Wisconsin Canners Association 
Canning Technology Committee. Rob- 
ert is a senior at the University of 
Wisconsin, majoring in dairy and food 
industries. He was employed at the 
Waunakee plant of Oconomowoc Can- 
ning Company. 


GOVERNMENT WANTS 

Veterans Administration Supply De- 
pot, P. O. Box 27, Hines, IIL, has 
asked for bids on the following re- 
quirements, to be opened on_ the 
dates stated: Canned Mushrooms— 
November 20, 1961 (For small business 
only); Canned or Bottled Prune Juice 
—November 21, 1961 (For small busi- 
ness only); Frozen Blueberries, Frozen 
Boysenberries, Frozen Wax Beans, Fro- 
zen Broccoli, Frozen Cauliflower, Fro- 
zen Raspberries, Frozen Rhubarb, and 
Frozen Spinach—November 38, 1961. _ 

School Lunch—USDA_ will 
Canned Sliced Beets, Canned Pump- 
kin or Squash, Canned Sauerkraut, and 
Canned Spinach, all of the 1961 pack 
in No. 10 cans. Offers must be re 
ceived by the Fruit & Vegetable Divi- 
sion, AMS, USDA, Washington 25, ').C., 
not later than 4 P.M. (EST) Novem- 
ber 3, for acceptance by November 11. 


IN MEMORIAM 
Harvey F. Cahill, for almost 25 vears 
Secretary of the Utah Canners A socl 
ation, died in Odgen, Septembe~ 26, 
at the age of 71. Mr. Cahill hadi re 
tired from his position with the Jtah 
Canners in the spring of 1960. 
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NEW YORK MARKET 


Demand For Staples Holds Surprisingly 
Well—Emergency Stocking Or Increased 


Consumption?—Seasonal Items Get Play . 


By “New York Stater” 
New York, October 27, 1961 


THE SITUATION—While traders 
had looked for a_ seasonal slowing 
down in trading in canned food staples 
as the market nears the time of year 
when merchandising attention nor- 
mally swings to holiday specialties, 
day-to-day replacement demand in 
staples has been holding up sur- 
prisingly well, it is reported in some 
quarters of the market. The move- 
ment in eastern tomatoes in particu- 
lar has been good, as buyers find 
smaller offerings and higher prices in 
the midwest and on the west coast. 
Movement in peas and corn has been 
fair, and salmon and tuna have been 
coming in for a good call. New buy- 
ing in fruits, however, remains of 
limited proportions. 


THE OUTLOOK—Distributors are 
studying the increased movement of 
many canned foods at the retail level 
from the standpoint of the long-terms 
implication of this increased volume. 
It is a moot question as to whether the 
buik of the expanded retail movement 
represents emergency stocking and 
how much is traceable to increased 
consumption. Problem is just how 
much of the effect of reserve stock- 
ping in the home will back up on 
the market if the cold war should 
thiw out suddenly, and housewives 
de ide that it is no longer essential 
to keep emergency stocks. 


in the tri- 
sti es have been slow in following the 
uy rend in canned tomato prices in 
ot! er major packing areas. However, 
th market is beginning to stiffen, 
wih standard Is quoted all the way 
fron $1.00 to $1.0714, with $1.021% 
bo om in many instances. On 303s, 
th market in the tristates ranges 
$1214 upwards, with 214s moving 
th ad to $2.15-$2.25, and 10s quoted 
at $7.50-$7.75. Midwest tomato can- 
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MARKET NEWS 


ners quote standard Is at $1.05 bottom, 
with 303s at $1.40 and 214s at $2.35 
and up, while 10s are quoted at $7.75 
to $8, California canners have ad- 
vanced standard 303s to $1.50, with 
2s at $2.25 and 10s at $7.75. 


PEAS—There is an active call for 
No. 10s peas, with the market con- 
tinuing to strengthen as unsold stocks 
in first hands dwindle. Demand for 
303s is also reported holding up in 
this area as movement at retail re- 
mains brisk. Standard peas in the 
tristates continue held at a range of 
$1.20-$1.25, with the market for stand- 
ards in the midwest quoted at $1.30 
minimum. Standard 10s in the east 
are generally held at $8.00 per dozen 
or better, with the market in the mid- 
west ranging $7.75 to $8.00 where 
stocks are offering. 


CORN—New business in corn re- 
mains only fair, traders report, with 
distributors covered on near-term re- 
quirements and inclined to hold off 
the market on additional committ- 
ments at the moment. Canners in the 
tristates are offering standard 303s at 
$1.25 to $1.30, with extra standards at 
$1.35-$1.40, and fancy at $1.50 up- 
wards. Midwestern standard is re- 


ported at $1.20-$1.25, with extra stand- 
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ards ranging $1.35-$1.40, and fancy 
held at $1.45 to $1.50. 


BEANS—Green beans are coming 
in for more attention as the market 
shakes off recent price weakness in 
some areas and more canners show an 
inclination to hold firm at their lists. 
Standard cut 303s are quoted at $1.10 
and up in the tristates, with extra 
standards at $1.25 and up, and fancy 
at $1.35 to $1.40, with few sellers at 
the inside figure. Standards in the 
midwest are quoted at $1.15. Stand- 
ard blue lakes are held around $1.45 
at canneries. 


PUMPKIN—Buying interest in 
pumpkin is showing seasonal expan- 
sion. Fancy 214s are quoted at any- 
where from $1.50 to $1.60, with the 
market on 10s generally held at $5.75- 
$6.00, f.0.b. canneries. 


SWEET POTATOES — Canned 
sweets are also coming in for a sea- 
sonal upturn in demand, with the 
market strong. No. 3 squat in syrup 
are held at $2.60-$2.70, with few 
offerings at the lower level, while 214s 
range $2.50-$2.60, with 10s at $10.50 
and up, f.o.b. canneries. 


CRANBERRY SAUCE—This is an- 
other of the specialties which, while 


tending to become more of a year- 


‘round item, still finds its greatest de- 
mand during the year-end holiday 
season. New Jersey canners quote for 
prompt shipment on the basis of $1.50 
for fancy strained 300s, with whole at 
$1.60, while 10s are quoted at $9.75. 


APPLE SAUCE—While canners -in 
most instances are quoting new pack 
fancy 303s apple sauce at $1.25, some 
offerings are reported this week in the 
East down to $1.20 for prompt ship- 
ment, with 10s at $7.50, although on 
the latter size canners quote all the 
way up to $8.00. New business in 
sauce is generally on a hand-to-mouth 
basis, with buyers covering only 
prompt requirements. 


CITRUS—Relative quiet re- 
ported in the canned citrus sector 
this week, with prices unchanged. 
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Distributors are awaiting some indi- 
cation as to how the new pack will 
shape up and, in orange juice, are 
closely watching the competitive situa- 
tion with the frozen product, which is 
coming in for considerable merchan- 
dising and promotional activity. The 
fresh chilled product is also becoming 
a more important competitive factor 
in citrus juice marketing in some sec- 
tions of the country. 


OTHER FRUITS—Canners have 
upped their quotations on fruit cock- 
tail, and the general price basis on 
West Coast fruits is seen in good 
position. Meanwhile, distributors have 
been moving out stocks bought at 
the lower levels prevailing when can- 
ners were booking for immediate ship- 
ment on the basis of tentative open- 
ings earlier in the season. In con- 
sequence, replacement buying has been 


lagging. 


CANNED FISH—It has become 
very much a sellers’ market in many 
canned fish lines, and distributors are 
looking to their stock position at a 
time of year when canned fish would 
normally be relegated to the back- 
ground. Maine sardines continue 
strong and nominal, under limited 
supplies. Canned salmon is showing 
continued strength, particularly on 
top grades, and the tuna market con- 
tinues to stiffen as a result of cur- 
tailed output and an improving do- 
mestic demand. As the shortage of 
Maine sardines grows, and prices ad- 
vance, imported sardines are becom- 
ing more of a competitive factor, dis- 
tributors report. 


CHICAGO MARKET 


Rising Prices Cause Concern—Good 
Movement At Retail—An Active Mar- 
ket Across The Board 


By “Midwest” 
Chicago, October 26, 1961 


THE SITUATION — Distributors 
seem to have the feeling the infla- 
tionary spiral with which the country 
is faced, is experiencing an added up- 
ward push in the food business as 
they are being faced with one increase 
in price after another. In fact, a 
price increase does not have the incen- 
tive for forward buying these days 
that it did in the past as there is only 
so much warehouse space and money 
available and a buyer can only go 
so far. Canners too, seem to be con- 
cerned about the pressure of increased 
costs, the upward spiral of prices and 
the possibility of a price freeze all of 


4 


which just adds fuel to the fire. In- 
creased government requirements and 
the always present possibility of wor- 
sening international difficulties has 
added to the concern making it one 
of real uncertainty with a great big 
question mark as to where we go 
from here. 

Regardless of the problems, the 
trade have no reason to complain 
about the movement of groceries off 
the retail shelf. Business is good 
here and the average distributor is 
taking advantage of conditions with 
numerous features on canned foods 
of which are producing real results. 
Cling peaches and cocktail, both of 
which were lower priced this year 
than they have been for years, have 
come in for considerable attention 
with excellent response from the con- 
sumer. Corn is another item the trade 
have picked on due to plentiful sup- 
plies and reasonable prices. Kraut 
too, has been featured very promi- 
nently the past few weeks with sales 
up sharply. Tomatoes and tomato 
products are also coming in for atten- 
tion as the average buyer feels this 
will be the last chance this year to 
advertise at current prices and he is 
so right. It’s an active market all 
across the board. 


CORN—No change is this market 
recently although the market is not 
a strong one. While canners may not 
be entirely satisfied with current prices 
they certainly cannot complain about 
the interest and movement to date. 
Activity and shipments have been 
heavy ever since new pack corn made 
an appearance and it is still moving 
well. Standard grade is holding at 
$1.20 for 303s and $7.25 for tens with 
extra standard at $1.30 to $1.35 and 
$7.75 to $8.00. Fancy grade also varies 
somewhat because of questionable 
quality but generally the market is 
listed at $1.45 to $1.50 for 303s and 
$8.50 to $9.00. 


BEETS—The very heavy early de- 
mand for new pack beets has now 
tapered off and sales are more of the 
routine variety lately. However, can- 
ners have pushed prices higher since 
first openings with a tendency toward 
a continuation of the same. The pack 
is still progressing with the industry 
making every effort to pack every ton 
but the end is just around the corner. 
There will be a shortage of some 
counts in whole beets and probably 
salad sliced from present indications 
although the overall pack should be 
ample. Prices are holding firm at 
$1.15 to $1.1714 for fancy sliced in 


303s with tens at $5.25 to $5.50. 


KRAUT—Here is an item the Chi- 
cago trade have featured quite exten- 
sively in recent weeks and local can- 
ners should be pleased with results to 
date. The Midwest pack will not be 
as large as expected and the New 
York pack appears to be falling down 
from earlier anticipated totals. Prices 
also appear to be stabilized at levels 
which distributors feel are reasonable 
which means fancy grade is going at 
$5.15 for tens, $1.50 for 214s and 
$1.10 for 303s. 


BEANS—This market is now show- 
ing more strength than it did a short 
time ago and the trade are buying 
with confidence. Of course, they will 
buy anything that looks like fancy 
cut Blue Lakes but even other va- 
rieties are in demand. Standard 303 
cuts are still retailed here at 10¢ but 
such distributors are not getting rich 
as prices are up to $1.05 to $1.10 at 
the factory. Fancy french style cuts 
are tight with prices strong at $1.55 
to $1.60 for 303s and $9.00 for tens. 
Wax beans are short in all producing 
areas and canners are sitting tight 
at a bottom of $1.50 for fancy three 
sieve cuts in 303s and $8.50 in tens. 


TOMATOES—Sales on tomatoes 
are good at present as the trade are 
buying with confidence and for good 
reason. The strength of the market 
is obvious to the most pessimistic 
buyer and today’s prices and_ those 
just gone by represent the bottom of 
the market for the season. Standards 
are firm from local canners at $1.05 
for ones, $1.40 for 303s and $7.75 to 


. $8.00 for tens. The Eastern market 


is likewise showing upward tendencies 
and there is no question in any buy- 
er’s mind as to which way the market 
is moving in California. 


TOMATO PRODUCTS—There is 
plenty of action and interest in all 
tomato products at present which sit- 
uation is expected to continue. Sa'es 
of catsup have been heavy at prices 
below current quotations of $1.85 for 
fancy 14 oz. and $11.00 to $11.50 for 
tens. All of the advertised brands have 
also announced price increases wit! 
California canners doing the same. 
It appears the market on juice is 
likewise finally moving higler 
ground as one of the major local fac 
tors just announced an increase in 
46 oz. fancy juice to $2.45 from the 
depressed level of $2.35. Coast cin- 
ners are now generally up to $2.65 
and they mean business out there. 
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WEST COAST FRUITS—The an- 
ti ipated price increase on fruit cock- 
ti | finally became a reality the past 
week with new and higher levels to 
become effective November Ist. The 
advertised brands led the move but 
independents were not long following 
suit and now the trade will have to 
pay 5¢ more per dozen for buffets, 
71,¢ additional for 303s, 15¢ for 214s 
and 25¢ for tens. This means choice 
grade will be held at $1.1714 for eight 
ounce, $1.9714 for 303s, $3.00 for 214s 
and $11.20 for tens. There will be 
heavy sales and shipments without 
doubt before the deadline. Inde- 


pendent pineapple canners have now 


also followed the pattern of the ad- 
vertised brands and prices are going 
up early in November on both juice 
and solid pack. Here again ship- 
ments will be heavy before that time 
as buyers here will not hesitate on an 
item such as this one. Other West 
Coast fruit items are unchanged. 


R. G. “Dick” Landis has been ap- 
pointed Midwest Division Manager 
for California Packing Corporation 
according to an announcement by J. 
E. Countryman, Vice President in 
charge of production. 


CALIFORNIA MARKET 


No Improvement In Tomato Receipts— 
Buyers Order Out Against Latest Ad- 
vance—Cocktail Instructions Heavy— 
Other Fruits Hold Steady 


By “Golden Stater” 

San Francisco, October 26, 1961 

THE SITUATION—As California 
approaches the last of the tomato 
pack, it is fairly well conceded that 
the pack will fall short of require- 
ments and well below the original 
tonnage expected from the planted 
acreage. Predictions range now from 
a low of 2 million tons to a high of 
possibly reaching 2.25 million tons. 
These figures compare with the early 
(before harvest) potential of 2.6 mil- 
lion tons and last year’s actual ton- 
nage of 2.25 million. The last year 
actual tonnage did not prove adequate 
even with a higher carryover. With 
the set backs in other districts, Cali- 
fornia has had a heavy demand, par- 
ticularly in products for re-manufac- 
ture. Even tomato juice has gained 
full strength and California is enjoy- 
ing heavy outside territory shipment 
at advancing price levels. Last week’s 
reported pricing is in effect and only 


change could be fewer confirmations 
of new business. Virtually all trans- 
actions are against contract with 
numerous packers insisting that pro- 
rated deliveries will be made even if 
last year’s tonnage figures become a 
reality. 

CALIF. FRUITS—The extreme bull- 
ish tomato situation does not apply 
to fruits. However, this does not mean 
that there are extreme weaknesses. 
The trade must remember that apri- 
cots, clings, cocktail, and freestones 
sold at low initial pricing, which has 
generated a_ healthy situation, i.e. 
heavy early shipments, strong retail 
feature momentum at the retail level, 
which has maintained the advance 
from opening list on clings, allowed 
apricots to come off the floor, main- 
tained excellent movement on free- 
stones at bargain prices. And now 
cocktail is advancing (as reported last 
week) and being well received. 

Even conceding that original pric- 
ing of fruits has not been profitable 
to the canner, the ideal situation has 
been created—low opening, heavy 
play, gradual increase in price levels. 

The beauty of the deal on fruits is 
that retailers report heavy movement 
on promotions. 
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CANNING TRADE 


The only DIRECT approach to 
The Canning Industry 


Weekly e Quick Results 


e Small Cost 


Shuttleworth UNSCRAMBLER 
hvadles bright cans gently... 


a great savings 
* ‘ne Man Operation 
* 


‘andles Sizes 202 
‘9 404 Inclusive 
* ery Gentle 
* | ortable 


DES! NED BY CANNERS FOR CANNERS 


SH JTTLEWORTH, INC., Warren, Indiana 
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Send for full details 
Write or Phone 190 


A igen will work with you to: 


...develop your new or unusual pro- 
cessing ideas 

. .. find a practical solution to your pro- 
cessing problems 


. .. design specialized equipment 


AKRobins 


Designers and Manufacturers 
of Food Equipment Since 1855 


713-729 E. Lombard Street © Baltimore 2, Md. 


To help you meet | changing tastes in 
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ASPARAGUS 
Calif., Fcy., All Gr., No. 300 
Mammoth 
Med 
Gr. Tip & Wh. Colossal 


‘vri-St. Fey.- All Gr., No. 300 


Colossal 3.95 
3.85 
Cuts & Tips 2.40 
Mid-W., Fey., All oe. Cuts & Tips 
No. 8 OZ. «1.50 
No. 1 Pic. _— 
BO. 10 ‘14. 50-15.00 


BEANS, Stringless, Green 
East 


Fey., Fr. Style, $ 9z...1.05-1.07% 


1.50-1.75 
2D 8.80-9.00 
Fey., Cut. Gr., No. 303. .1.35-1.40 
7.75-8.50 
bux. St. Cut Gr., 
1.25-1.35 
7.00-7.80 
Std., Cut, No. 303 ....1.10-1.17% 
Wax, Fcy., Wh., 3 sv 
No. 2.05 
NO. 10 .11.00 
Cut, . sv., No. 303 . ‘1. 45-1. 50 
8.70-9.00 
Ex. Std., Cut, No. 303...1.35-1.45 
NO. 10 8.20-8.50 
Std. Cut, No. 303 ..... +1.25-1.35 
BO. BD 7.00-7.25 
Gr., Wh., Fey., No. 303. “1. 75- 2. 75 
No. 10 sues 11.50-12.00 
Fey., Cut, No. 303 ....1.32%-1.45 
7.75-9.00 
Ex. Std., No. 303 . 1.25-1.40 
No. 10 -7.50-8.75 
Std., Cut, No. 303 . 1.10-1.22% 
6.50-7.00 
Wax, Fcy., Cut, 3 sv., 
1.50 
8.75-9.50 
4 sv., No. 303 .....-+....- 1.4 
BNO: 20 8.25-9.0u 
Std. No. 303 1.25-1.45 
10 7.50-9.06 
South 
Fey., Wh. Gr., No. 303 .....1.85 
9.06 
Fey., Cut, Gr., No. 303 ...... 1.35 
BO: 8.00-8.50 
Ex. Std., No. *303 1.25-1.35 
No. 10 eee se 7.00 
Std., No. 303 ........-- 1.05-1.20 
BIG: BD + +6.00-6.25 
Blue Lakes 
Fey., Vert. 3 sv., No. 303.2.55-2.60 
2.45-2.50 
Fey., Cut, 3 sv., 
4 ate No. 
‘10 Terr. 5-10.00 
Ex. 5 av., “Na. 303 ..1.50-1.55 
.50-8.65 
Std., No. 2303 .. 1.40-1.45 
7.35-7.65 


BEANS, LIMA 
East 


Fcy., Tiny Gr., No. 303. .2.50-2.60 
No. 10 ...-.... - 13.75-14.00 


Small, No 3032 -10 
12.00-12.50 
Medium, No. "303 5 
Ex. Std., G. &w.. No. 303 
No. 10 9.50 
Mid-West 
Fey., — Gr., No. 303. .2.35-2.50 
13.75-14.00 
Small, on 2.00-2.10 
12.UU-12.25 
Medium, No. 303 ......... 1.90 
1.00 
Ex. Std., Gr. & W., No. 303. .1.45 
BEETS 
agg Fey., Diced, 
69495006008 1.10 
No. BD 
Fey., Sliced, No. 303 1.12%-1.42% 
No. 5.15-7.00 
Midwest, Fey., Sl., 8 oz. ...82% 
1.15-1.17% 
CA 
East, Fcy., Diced, 
1.10-1.20 


Fey., Sliced, No. 303. .1.40-1.45 


No. 10 00-7.50 
Mid-West, Fancy, Diced, 
BIO, BOB 1.15 
No. 10 ° -6.25-6.56 
Sliced, "303 . 1.25 
6.50-7.50 
CORN 
East 
W.K. & C.S. Golden 
No. 303 1.50-1.70 
8.50-9.90 
= ‘std, No. 303. e1.35-1.40 
BD -8.50 
Std., No. 1.25-1.30 
.50 
Shoepes, Fey., No. 203 70-1.80 
No. 10 . -9.50-10.50 


Ex. No. 303 . 


Mid West 
W.K., C. S., Gold., Fey., 
1.45-1.50 
. -8.50-9.00 
‘sta, No. 303 ......- 1.35-1.40 
sta, BOR. 1.20-1.2% 
No. 7.25-7.50 
Co. Gent., W.K. & C.S. 
Fey., No. 303 ........-- 1.55-1.60 
No. 303 1.45 
10 8.50-8.75 
PEAS 
Kast Alaskas 
Fey., 1 8v., 8 OZ. ..- 
1 sv., No. 303 
1 sv.. No. 10 
2 sv., 8 OZ. ....- 
2 sv., No. 303 
2 sv., No. 10 
3 sv., No. 303 
3 sv., No. 10 
4 303 
NO. 10 
Pod No. 303 .....+. 
Ex. Std., 2 sv., No. 303 1.45-1.50 
.00 
3 sv.. No. 303 .. ...-+--+- 1.45 
8.50-9.00 
» No. 303 .....0- 1.35-1.40 
8.25-8.50 
Pod No. 303 ....1.35-1.40 
8.25-8.50 
Std., 3 No. 1.35-1.40 
3 sv., NO. 10 8.25 
4 sv., No. 303 ....... 1.20-1.25 
Bo. 20 8.00 
Pod Run, No. 303 ...1. "20-1. 25 
INNO. 10 -8.00 
East Sweets 
Fey., Pod Run, No. 303 . -1.45-1.55 
No. 8.50-9.00 
Ex. Std., No. 303 ....++++++ 1.35 
Std., No. 303 .......+- 1.20-1.25 
No. 10 8.00 
Midwest Alaskas 
Fey., 1 sv., 8 -1.70-1.75 
sv., No. 2.60-2.70 
1 sv., No. 10 ......-- 14.00-14.25 
2 sv., No. 302 .......2.00-2.05 
2 sv., No. 10 12.00-12.25 
3 sv., No. 303 -1.60-1.62% 


0 
Ex. Std., 3 sv., 8 OZ ..00% 


3 8v., No. BUS 1.45-1.50 
3 sv., No. 10 ....-...- 8.75-9.00 
4 sv., No. 303 


Mid-West Sweets 


Fey., 3 sv., No. 203 ..1.60-1.62% 

Fey., 4 sv., No. 303...1.55-1.57% 
8.75-9.00 
— No. 303 ...1.55-1.60 
8.75-9.0u 

Ex. ata, 3 sv., 303 1.45-1.47% 
No. 10 8.75-' 
4 BV., NO. 1. 40 
20 8. 
Ungraded, No. 303 ....1.35-1.40 

Std., Ung., No. 303 ...1.30-1.32% 

PUMPKIN 

Midwest, +» No. 1.50 

East, Fey., No. 2% ....1.55-1.60 
5.75-6.00 

SAUERKRAUT 


Midwest, Fcy., No. 303 ......1.10 


CANNED FOOD PRICES 


SPINACH 
Tri-State, Fcy., No. 303. .1.40-1.45 
2.10-2.15 
Ozark, Fcy., No. 303 ...1.15-1.20 
MO. BH 1.80-1.85 


Calif., Fey. +» No. 
No. 2% 
No. 10 

SWEET POTATOES 

East, syrup pack 


No. 3, Squat ........+. 2.60-2.70 
2.50-2.60 
10.50-11.00 
TOMATOES 

Tri-States 

Ex. Std., No. 303 ..... os0ene 
BH 2.35-2.40 

1.00-1.07% 
BO. 1.22%-1.27% 


No. 10 
Ozarks, Std., No. 303 . 


-1.30-1. 40 
Texas, Sta., No. 303 ...1.20-1.25 
TOMATO CATSUP 
Mid-West, Fey., OB. 
NO. 10 11.00-11.50 
East, Fey., 14 0z.. -1.92% 
BO. BD 1.00-11.90 
TOMATO PASTE 
Calif., Fey., 96/6 oz. ........ 8.75 
No. 10 (per doz.) 
15.00 
Mid-West 
No. 10 (per doz.) 26% ...14.00 


TOMATO PUREE 


Calif., Fey., 1.06, No. 303 ..1.90 
2D 9.10 
Mid- “ew Fey., 1. 
No. oa «1.00-1.05 
No. 10 20°7.50 
East, Fey., 1.045 No. 1 ..... 1.10 
NO. 10 . 8.00 
FRUITS 
APPLE SAUCE 
East Fey., No. 303 ....1.25-1.35 
10 7.50-8.00 
Std., NO. 303 
Calif. (gravensteins) 
BEey., No. BUS .55 
8.75-9.25 
Choice, No. 303 .......-cceeds 40 
APPLES (East) 
APRICOTS 
Halves, Fey., No. 2% ...... 3.60 
10 
10 
Wh. Peeled, 
BLUEBERRIES 
No. 10, Water 6.00 
CHERRIES 
-13.50 
Ran No. 5.75 
Chotee, BH 
Be. BW 


COCKTAIL 

2.00-2.05 
3.07 %-5.15 
11.50-11.80 
0. BOB i. 

GRATEFRUIT 
Fla, Fey., No. 303 . ©1.65-i.70 


Citrus Salau, 
NO. 303 


PEACHES 

Calif., Cling Fcy., No. 303 ..-— 
BH 
BD 
Cnoiee, MO. BOB 1.6: 2% 
2.40 
5.85 
NO. BY 2.29 
WW 3.25 
Freestn, Fcy., No. 2.88 

Coles, NO. 

PEARS 

BD. 13.10-13.6u 
NO. DUB 2.18 
12.60 
NO. SH 
NO. cdl 


PINEAPPLE—Per case 
Wigt, 


Hawaiian, Fcy., Sl., 24/2....7.05 
7.65 
Crusned, 26/2 5.70 
Choice, Si., 5.70 


/10 
wee, Half Slices, 24/2 .. 
24/244 


PLUMS, PURPLE 


N.W., Fey., No, 303 ....1.80-1.85 
No. 2.57 -2.70 
9.50-9.75 

Choice, No. 303 1.75 
2.35-2.45 
9.00-9.25 

JUICES 
APPLE 
Midwest, 1 qt. gl. ......2.00-2.20 
CITRUS BLENDED 

Filing MO. 1.45 

OB. 3.30 
GRAPEFRUIT 

2.25-2.40 
ORANGE 

1.65-1.70 

ere 3.85-4.10 


PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2 ........2.80 


TOMATO~ 
buat, NO. 2 ....0- 1.20-1,25 
46 OB. -2.60-2,65 
NO. —_ 
Mid-West, Fcy., No. 2 ..1. ‘20. 1.25 
2.45-2.50 
4.90 
FISH 


SALMON—Per Case 48 Cans 


Alaska, Red, No. 1T ..35.00-27.00 
4.00-: 5.00 
Med., No. 1T ....31.00-0 2.00 
*19.00-29.00 
P.S. 
ed 15.50-15.50 
Chum, Tall, 2.5.00 
14.00-15.00 
SARDINES—Per Case 
Calif., Ovals, 24/1’s ...4.25-4.50 
7.65 
Mo. 2 Mab. 
Maine, % Oil Keyless. .11.00-: 2.00 
% Oil Key Carton .......1 3.00 
SHRIMP—Reg. 5 oz. per doz. 
5.37% 
4.37% 
3. 


TUNA—Per Case 
Fey., White Meat, 14’s 13. 


Fey., Light Meat, %s ...... 
Chunks 


BE 
Fla., Std., No. 303 
Mid-West, Fcy., No. 1 .. .1.40 
No. 303 40 
Calif. Fey., S.P., No. 303 ...1.90 
Btd., 3 BV., 8 OF. 87% 
3 sv., No. 10 ........8.00-8.25 


—CLASSIFIED ADVERTISING— 


\\ates, per insertion—straight reading, no display—one to three 
vusertions, per line $1.00, four or more consecutive insertions without 
change, per line 80c, minimum charge per ad $2.00. Forms close 
'Vednesday noon. 

Address all numbered Ads: Adv. The Canning Trade. 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas, 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products, Wire us regarding vour 
requirements, A. K. Robins & Co., Inc., Baltimore 2, Md. 


HELP WANTED 


WANTED—Pickle Man for plant in Los Angeles, California. 
Must be experienced in all-around management of Operations, 
Salting, Pasteurization and Packaging. Adv. 61210, Canning Trade. 


WANTED—Warehouseman, experienced, knowledge of labeling 
machines helpful. Year-round employment. Call for appointment. 
FRontier 8-8137, Odessa, Del. 


WANTED—Man for mechanical and production in Western 
pickle plant. Must be familiar with machinery. State salary ex- 
pected. Adv. 61213, Canning Trade. 


WANTED—Mechanic for canning plant located suburban Phila- 
delphia. Repair and maintenance experience necessary. Year-round 
employment, all benefits. Adv. 61214, Canning Trade. 


MISCELLANEOUS 


“MONITOR” Canning Machinery for peas, heans, tomatoes, 
cherries, etc. Huntley Manufacturing Co., Brocton, N. Y. 


ARE YOU IN NEED of high speed can fixtures such as Twisters. 
Brushoffs, Elbows, Inlet Chutes, etc. or component parts of can 
handling systems such as full and empty Can Elevators, Gravity 
Sections, Cable Runways, etc. Send for free descriptive catalog. 
King Bros., Route 3 Box 273, Fond du Lac, Wis. Phone: Walnut 
2.0952. 


FIRST CLASS EQUIPMENT from your first source. Automatic 
Gluers and Sealers by ABC, Ferguson, St. Knapp; FMC Hand Pack 
Filler in Stainless; M. & S. 10-pocket S/S Fillers; Pfaudler S/S 
Piston Filler SRF14; Stainless Vac. Pans & Reactors; Stokes & 
Smith Auger Fillers; Resina Single Head Aut. Capper; N. J. Pony 
Labelrite Labelers; Pneumatic Sc. Rotograv 16-spout stainless steel 
Automatic Fillers; 2 Barry Wehmiller Vortex Walking Beam 
Pasteurizers or Coolers. Send for complete stock list. First Ma- 
chinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. STerling 
8-4672; Cable: Effemcy. 


FOR SALE—Sprague Horiz. Retort 42” x 96”; Three Rectangu- 
lar Sterilizers 24” x 24” x 60” & 36” x 60” x 10’; Hubbard all stain- 
less Jack. 100 gallon shallow Kettles; Cyclotherm 18 H.P. Steam 
Generator, #2 Oil; Nutch stainless steel Filter 48” dia.; Eppen- 
bach QV-6-2 Colloid Mill S. S.; Charlotte M20ND stainless steel 
Colloid Mill 600 gph.; S.S. Homogenizer 200 gph.; Roball Sifters 
20” x 48” to 60” x 84”; Day Blenders stainless steel 2000#; 
\ ashing & Cooling Conveyors with 7” wide S.S. Mesh Belt 15’ 
and 40’; 20 stainless steel Tanks 100-200-300 gals.; 24 Portable 
A -jtators, Lightnin’, %, %, % H.P. AC 1725 rpm. with S.S. 
‘\afts & Props. The Machinery & Equipment Co., Used Div., 
‘ring Equipment Corp., 91-93 New Jersey R. R. Ave., Newark 5, 
J. MArket 2-3103. 


OR SALE—Used and Rebuilt Cypress, Redwood and Fir Tanks 
to 10,000 gallons capacity. Each sale guaranteed. Buy from a 
k builder and know what you are getting. We also build new 

| oks, all shapes, all sizes, for all purposes. Arrow Tank Co., 
Barnett St., Buffalo 15, N. Y. 


‘OR SALE—Unused Stainless Tanks in stock: 11,500, 7800, 
1, 4500, 3000 gal.; Niagara 510 sq. ft. T316SS vertical Leaf 
er; Pfaudler 11,500 gal. horiz. glass-lined Tanks; (3) 3000 
stainless sanitary demountable horiz. Tanks; (72) Pfaudler 
gal. blue glass-lined jkt. Kettles; Fitz. #F & K-8 stainless 
aminutor; (3) Davenport #1A, 2A Dewatering Presses; all 
stainless Tanks; (1) York Freon 12 Compressor, 40 HP; 
‘patrick Model F Stainless Comminuting Machine. Send us 
r inquiries. Perry Equipment Corp., 1402 N. 6th St., Phila- 
22, Pa. 
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COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave.. 
Chicago 12, Ill. Tel CHesapeake 3-4660. 


BUYERS of clo<eouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co., 
Oth & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOR SALE—tTrailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets, carrots, apples, squash, pumpkins, 
etc. Phone or contact: Richard Cook, Medina, N. Y. 62 or LD 964. 


WANTED—Offerings on job lots, close outs, damaged stock. 
Ken Evans, 2620 W. Warren, Detroit, Mich. TY. 8-3738. 


FOR SALE—10 unit, motel type, wood construction, Transit 
House; can be moved in sections. Also L. P. Gas Stoves, Re- 
frigerators, Steel Cots, Mattresses, Matress Covers, Blankets, Shower 
Cabinets, Wash Basins, Electric Water Heaters, etc. Used one 
season. John Sexton & Co., P. O. Box 1531, Indianapolis, Ind. 


Whatever your needs state them in 
the CLASSIFIED ADVERTISING 
pages of THE CANNING TRADE 


Quick Results + Small Cost 
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NOVEMBER 2, 1961—1LLINOIS CANNERS 
ASSOCIATION, Fall Meeting, LaSalle Hotel, 
Chicago, Il. 

NOVEMBER 3-4, 1961—FLORIDA VEGE- 
TABLE CANNERS ASSOCIATION, 3rd Annual 
Convention, Deauville Hotel, Miami Beach, 
Fla. 


NOVEMBER 6-13, 1961—MusHroom 
WEEK. 


NOVEMBER _ 5-8, 1961 — NATIONAL 
FROZEN FOOD ASSOCIATION, Annual Conven- 
tion & Exposition, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 


NOVEMBER 7-10, 1961—PACKAGING MA- 
CHINERY MANUFACTURERS INSTITUTE, An- 
nual Conference, Workshop and PMMI 
Packaging Show, Cobo Ilall, Detroit, Mich 


NOVEMBER 13-14, 1961 — Wisconsin 
Canners Association, Annual Meeting, 
Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 13-15, 1961—cEorGIA CAN- 


NERS ASSOCIATION, Annual Convention, King 
& Prince Hotel, St. Simons Island, Ga. 


NOVEMBER 13-15, 1961 — Grocery 
MANUFACTURERS OF AMERICA, 53rd Annual 
Meeting, Waldorf-Astoria, New York, N. Y. 


NOVEMBER 13-16, 1961—AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 43rd 
Annual Convention and Exposition, Brooks 
Exhibit Hall, San Francisco, Calif. 

NOVEMBER 15-17, 1961—Inprana CAn- 
NERS AssocIATION, Annual Convention, 
French Lick-Sheraton Hotel, French Lick, 
Ind. 


NOVEMBER 20-21, 1961 — mIcHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind tfotel, Grand Rapids. 
Mich. 

NOVEMBER 20-21, 
VANIA CANNERS ASSOCIATION, 47th Annual 
Convention, Yorktowne Hotel, York, Pa. 


NOVEMBER 27-28, 1961—on10 
NERS & FOOD PROCESSORS ASSOCIATION, An- 
nual Convention, Commodore Perry Hotel, 


Toledo, Ohio. 


NOVEMBER 29, 1961—UtTAn CANNERS 
AssociaTIon, Annual Meeting, Weber 
Club, Ogden, Utah. 


Conventions and Schools 


DECEMBER 1, 1961—MINNESOTA CAN- 
NERS & FREEZERS ASSOCIATION, Annual Con- 
vention, Radisson Hotel, Minneapolis, 
Minn. 


DECEMBER 4-5, 1961—rTrI-STATE PACK- 
ERS ASSOCIATION, Annual Meeting, Ben- 
jamin Franklin Hotel, Philadelphia, Pa. 


DECEMBER 4-7, 1961—NEW YORK STATE 
CANNERS & FREEZERS ASSOCIATION, Annual 
Convention, Concord Hotel, Kiamesha Lake, 
N. Y. 


DECEMBER 9-13, 1961—NATIONAL FOOD 
BROKERS ASSOCIATION, 58th Annual Con- 
vention, and National Sales Conference, 


Chicago, Ill. 


DECEMBER 10-12, 1961—onTARIO FOOD | 


PROCESSORS ASSOCIATION, Annual Conven- 
tion, Royal York Hotel, Toronto, Ont., 
Canada, 

JANUARY 8-9, 1962—NorTHWEST CAN- 
NERS & FREEZERS ASSOCIATION, Olympic 
Hotel, Seattle, Wash. 


JANUARY 11-12, 1962—cANNERS LEAGUE 
OF CALIFORNIA, 39th Annual Fruit & Vege- 
table Sample Cutting, Fairmont Hotel, San 
Francisco, Calif. 

JANUARY 14-20, 1962—ruTGERS FooD 
SCIENCE SCHOOL, Empress Motel, Asbury 
Park, N. J. 

JANUARY 19-20, 1962—-NATIONAL PRE- 
SERVERS ASSOCIATION, Annual Meeting, 
Galt Ocean Mile Hotel, Ft. Lauderdale, 
Fla. 

JANUARY 21-24, 1962—nca-cm&sa, An- 
nual Convention, Americana Hotel, Bal 
Harbour, Miami Beach, Fla. 


JANUARY 23-27, 1962—New Jersey 
Farmers WEEK, Trenton, N., J. 


JANUARY 24-27, 1962—associATION OF 
INSTITUTIONAL DISTRIBUTORS, Annual Meet- 
ing, Royal Orleans Hotel, New Orleans, La 


JANUARY 29-FEBRUARY 2, 1962— 
Douste SEAMER Course, Oregon 
State University, Corvallis, Ore. 


FEBRUARY 5-6, 1962—cALIFoRNIA 
FREEZERS ASSOCIATION, Annual Convention, 
Jack Tar Hotel, San Francisco, Calif. 
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Baltimore 18, Md 


SECOND CLASS POSTAGE 
Paid at Baltimore, Md. 


NEWSPAPER 
TIME VALUE 


Eighth Edition 


A 

COMPLETE 

COURSE in 
CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked), Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 
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